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 Our  
   Mission

Galerie inspires readers  

to LIVE ARTFULLY by blending  

the exciting worlds of  

ART, CULTURE, AND DESIGN.  

With our unique, authoritative  

point of view, we deliver a  

BRILLIANT MIX of intriguing 

personalities, sophisticated interiors, 

and enchanting travel  

destinations — all in a LUXURIOUS 

package that is unparalleled.
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M  arch will be a busy month for fans of Donald 
Judd. But before they plan a journey to Marfa, the 
Texas city synonymous with the famed minimalist 
artist, who established one of the world’s largest 
permanent installations of contemporary art 

there, enthusiasts should instead set their sights on Manhattan.
The late artist, art critic, and prolific writer is the subject of 

a retrospective at the Museum of Modern Art opening on 
March 1. It is the first survey of his work in the U.S. in over 30 
years. Featuring 60 artworks as well as furniture, the exhibition 
will be accompanied by a striking new monograph.  

At the same time, the Judd Foundation will debut “Prints: 
1992,” a New York show of 20 of the artist’s woodcut prints 
completed prior to his death in 1994 at age 65. The works, 
printed on handmade Korean paper by Marfa’s Arber and Son 
Editions, are curated by Judd’s son, Flavin Judd. There will 
also be pieces in an exhibit at Gagosian in New York in March 
and David Zwirner in April, as well as Untitled (1976), an 
example of his structural work, which is on long-term view at 
Dia:Beacon in the Hudson Valley.

While the many simultaneous events will no doubt titillate 
existing Judd fans and introduce him to a new generation that 
might not be familiar with his work, there will be few surprises. 
But that is exactly where Donald Judd Spaces, a book produced 
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   A MAJOR MUSEUM SHOW,  
       NEW MONOGRAPH, AND SERIES  
OF GALLERY EXHIBITIONS  
     WILL PAINT THE LARGEST PICTURE  
     OF DONALD JUDD’S WORK  
 IN MORE THAN THREE DECADES

All About     
    Judd

6 2   G A L E R I E M A G A Z I N E . C O M

Clockwise  
from top:  
Casa Perez. Detail 
view of 101 Spring 
Street space.  
La Mansana de 
Chinati/The Block, 
Donald Judd’s 
home and studio 
in Marfa, Texas. 

by the Judd Foundation—helmed by Flavin, who is artistic 
director, and his sister, Rainer, who is president—will shine. The 
coffee table tome, available from Prestel Publishing, offers a 
plethora of visually arresting architecture, art, and landscapes. 

The compilation showcases more than 200 photos by over 
35 photographers as well as floor plans of the artist’s living 
and working spaces, both in New York and Texas. Some, like 
101 Spring Street in New York and the Block in Marfa, are 
open to the public via scheduled tours. Others, including his 
ranch houses Las Casas and Casa Morales in West Texas’s 
Chinati Mountains, are never available to visitors. A third, 
Casa Perez, is accessible only on the singular “Ranch Day,” 
every October. Most of the properties have been previously 
published, but this weighty, 400-page book marks the first 
time they’re presented in one collection. Additional gravitas is 
provided by the accompaniment of Judd’s writings pertaining 
to each place or the surrounding area. “The number of 

“To see people,  
adventures,  

and his spaces 
through his eyes  

is something  
we wanted to 

share,” says  
Rainer Judd

photographs actually taken by Don were a real treat to 
research,” says Rainer. “Later on in his life he took very few,  
if any, photos with his Hasselblad, so I was not aware of  
just how many he had taken.”

In addition to the expected shots of minimalist interiors 
(spoiler alert: Many are wonderfully imperfect), there are 
humanizing pictures bearing evidence of a real life, like a 
stereo system with record albums, saddles piled on a table, 
stacks of ceramics, a pair of bamboo umbrellas leaning  
against a wall, and a protractor, folding rule, and other nearly 
extinct measuring tools neatly arranged on a desk.  

Notes Rainer, “To see people, adventures, and his spaces 
through his eyes, and those close to him, like Jamie Dearing 
[Judd’s assistant of 15 years], Julie Finch [his ex-wife and 
mother of Rainer and Flavin], and Lauretta Vinciarelli [an 
Italian artist and architect who was Judd’s partner in the 
1970s], is something we wanted to share.” —RIMA SUQI 

Donald Judd pictured in his 
home at 101 Spring Street  

in New York. His drafting table 
at the same address.
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Artwork: Park Avenue Nurse (2002) by Richard Prince. Clockwise from top: Club armchair by Jacques Adnet; 
magenxxcentury.com. Rare five-door cabinet by Charlotte Perriand; phillips.com. Sintra Floral Saffron fabric by Jasper 

Furniture & Fabrics; michaelsmithinc.com. Circular coffee table by Pia Manu; magenxxcentury.com. Hypnos and Thanatos  
stool by Pucci de Rossi; galeriedowntown.com. Coque armchair by Philippe Hiquily; galerieyvesgastou.com.

AS AN AVID COLLECTOR, ROBERT 
STILIN TAKES A CURATORIAL 
APPROACH TO A FAMILY-FRIENDLY 
YET UTTERLY REFINED MEDIA ROOM 

PRODUCED BY JACQUELINE TERREBONNE

On Call

ROBERT STILIN
Known for conjuring elegantly handsome interiors that 
are not too precious with just the right amount of  
patina and a real sense of coziness, Robert Stilin believes 
in hanging significant art without ever making it too 
important in the space. For instance, he imagines a 
Richard Prince canvas animating a family media room, 
where it can be appreciated and admired. “If you can own 
art at that level,” he explains, “you should embrace it and 
live with it. It shouldn’t be a showpiece.” robertstilin.com “I love the colors and the mood of this 

‘Nurse’ painting by Richard Prince,” 
says Robert Stilin.“It’s sort of 

mysterious but also chic and slightly 
funny all at the same time.”

“Hotel residences give buyers a sense of stability, consistency, 
and a personalized level of service,” says Dan Tubb
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A team of trained professionals always there to 
anticipate your every need, five-star amenities 
mere steps from your door, and white-glove 
turndown service every night—such conveniences 
are hallmarks of a luxury vacation. However,  

for the small circle of people who own residences in New York’s 
most notable hotels, like the Plaza, the Carlyle, the 
Sherry-Netherland, and the Pierre, this is everyday life. “You 
walk in and people know your name,” says Douglas Elliman’s 
Lisa Simonsen, who has a $65 million listing at the Pierre. 
“There’s a charming old-world feeling.” 

Adding to the competition is Aman, the sleek hospitality 
brand known for its restorative resorts around the globe. This 
year, the group will debut its first New York location within  
the Crown Building, a 1921 French Renaissance–style gem 

Right: A $65 
million unit  

at the Pierre,  
listed with  

Douglas Elliman.  
Above: The 

Waldorf Astoria 
in New York is 
undergoing a  

$1 billion 
renovation.
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       EXCEPTIONAL DESIGN AND 
UNPARALLELED AMENITIES ARE JUST  
      A FEW REASONS TO CHECK  
 OUT NEW YORK HOTEL LIVING 

             

Permanent  
   Vacation
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designed by Grand Central Terminal architects Whitney 
Warren and Charles Delevan Wetmore, on Manhattan’s 
famed Fifth Avenue. Renovated by Jean-Michel Gathy of 
Denniston, the firm responsible for resorts like the St. Regis 
Lhasa and Viceroy Snowmass, the property will include  
83 guest rooms and 22 residences—plus a three-level spa, a 
subterranean jazz club, and a wraparound garden terrace 
with views of Central Park. 

Then there’s the vaunted Waldorf Astoria, 
currently undergoing a restoration of over $1 
billion; it will reopen in 2022. Above the hospitality 
floors, designer Jean-Louis Deniot has conceived 
375 condominiums, which will hit the market in 
March with a starting price of $1.7 million for 
studio apartments. “In addition to over 50,000 
square feet of amenities exclusive to residents, 
there’s a private porte cochere, which is essential to 
buyers at that level,” says Dan Tubb, senior director 
of sales. He also notes that each unit will feature a 
so-called concierge closet, where packages, room 
service, and laundry will be discreetly delivered. 

Additionally, buyers are automatically granted 
“elite resident-owner status” within the entire 
Hilton network around the world, providing them 
with access to an exclusive concierge. “They travel 
quite a bit,” explains Tubb of the condominium’s 
target audience. “We find that hotel residences give 
perspective owners a sense of stability, consistency, 

and a personalized level of service they wish could be 
incorporated into their daily lives when they return home.” 

Of course, residents pay a premium for this array of built-in 
services, with monthly charges reaching as high as $21 per square 
foot. And it’s critical to read the fine print to know exactly which 
benefits are included in the fee. But that hasn’t seemed to put a 
damper on buyers’ desire to check in for good. —GEOFFREY MONTES 

Left: This $4.5 
million residence 
at the Carlyle  
is on the market 
with Sotheby’s. 
Below: The spa 
pool at the 
Aman New York, 
designed by 
Denniston.
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T 
o create her majestic lighting, designer Alison Berger 
has found inspiration in the romance of a downpour 
at night and the nostalgia of fireflies captured in  
a Mason jar. But for her newest collection, her 
motivations were decidedly more scientific, looking 

to Galileo’s study of the pendulum and the kinetic sculptures 
of George Rickey. Berger’s modus operandi of crafting  
unseen layers of history, philosophy, science, and spirituality 
connects all four of the pieces in the collection, which 
debuted at Holly Hunt showrooms this winter. Her 
Medallion pendant features interlocking circles that read as 
fairly linear when viewed from one direction and more 
curvaceous from another. The design of the Golden 
Teardrop was influenced by a 16th-century theory of how 
the eye sees as it responds to light in a process similar to 
the aperture workings of a camera.

No matter the inspiration, quality of light remains first  
and foremost for the Los Angeles–based glass artist, who 
apprenticed with Dale Chihuly and briefly worked in Frank 
Gehry’s office before opening her namesake glassworks in 
1995. She even believes golden-amber light, which is a 
trademark of her lighting collections, has healing vibrations.

In recent years LEDs have dominated the industry, but 
Berger hasn’t traditionally been a fan. “I can’t bring a brass 
band to a chamber music concert,” she explains. She spent 
over two years testing different configurations of LEDs 
before realizing her goal of an LED that’s atmospheric, 
moody, and in line with her signature golden light and 
conceived two designs in the process. 

The new Pendulum chandelier boasts hand-formed 
crystals, each weighing over six pounds, suspended via 
cloth-covered cords from minimal bronze armature. 
Banding on each bulb radiates a striated effect akin to the 
threading detail on a fourth-century goblet and refracts  
the LED light in exactly the way Berger desired. The Body 
and Heart pendant is a deceptively minimalist design 
achieved using a complicated method of cold cutting the 
glass to form openings in the encasement. The solid-crystal 
heart houses an LED bulb inside. Berger describes the piece 
as speaking to the resilience of the human heart: “No matter 
what, it continues to shine.” alisonbergerglassworks.com,  
hollyhunt.com —RIMA SUQI

Alison Berger  
at her West 
Hollywood studio 
with one of her 
newest creations, 
the Medallion 
pendant, available 
at Holly Hunt.

LIGHTING DESIGNER ALISON BERGER       
     INTRODUCES FOUR NEW RADIANT PIECES

Crystal  
       Clear
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María  Berrío
To view María Berrío’s art is akin  
to entering into an imaginary 
dreamland where powerful women 
preside and there is a harmonious, 
symbiotic relationship with the 
natural environment. For Berrío, 
who was born in Bogotá, Colombia, 
and is now based in New York, 
these fairy-tale-like vignettes are a way to deal with the 
harsh social and political realities facing the world today.  
“I am interested in how these alternative forms of knowledge 
give respite to people seeking order, meaning, and hope,” 
says the artist, whose extensive research brings together 
various Eastern rituals, practices, and origin myths. 
“Regardless of how unreasoned these beliefs may be in the 
West, I appreciate them as deeply human attempts to 
understand life.” 

Each work is crafted using layer upon layer of collaged 
paper, now mostly sourced from Japan but previously from as 
far-reaching places as Nepal and India. The method of 
uniting these different modes of cultural production is 
inherent to the work’s meaning. She begins with a drawing, 
before delving into the collage process where “characters 
emerge or disappear, story lines strengthen or recede.” Her 
favorite part comes at the end, when she paints the 
characters’ hands and faces. “It’s when the world has come 
together, and I really get to know the women I have created.” 

After standout presentations at the Prospect.4 triennial in 

New Orleans in 2017 and at Kohn Gallery in L.A. in 2019, 
Berrío signed with London-based powerhouse Victoria Miro. 
For her first show at the U.K. gallery in June, she is creating a 
series of large-scale works that explore the experience of 
living through a catastrophe. The solemn women and barren 
architecture dotted throughout this fictional village celebrate 
the ability to survive even in the most unlikely environments. 
While imaginary, the females in her paintings act as “hope 
for the world,” but they also carry a mystery that evades  
even her own explanation. “I like to say that I identify with 
them, though most of the time I feel I want to escape from 
them,” she says. “It haunts me to draw them. They are always 
on my mind.” maria-berrio.squarespace.com

    THESE RISING STARS  
          USE INNOVATIVE  
NEW TECHNIQUES TO  
    CHALLENGE PERCEPTION
    BY LUCY REES 

    Fresh  
Perspective

María Berrío in front  
of her work A Last  
View of the Sky (2019).

“It haunts me to draw them. 
They are always on my 

mind,” says María Berrío
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L ike the city itself, the Los Angeles gallery scene is 
spread out, diverse, and growing. And no dealer 
represents the local buzz better than David Kordansky. 

While other galleries have made some big  
moves in the past few years—for instance, Hauser  

& Wirth opened a branch in the city—Kordansky has  
become an influential dealer with just his L.A. base, no 
need for other outlets in far-flung cities. 

After almost six years in his Edgewood Place space, 
Kordansky has expanded his footprint, the better to 
represent his ever-burgeoning roster of top artists, including 

Sam Gilliam, Rashid Johnson, Jonas Wood, and Huma 
Bhabha. “The gallery has grown at an exponential rate,” says 
Kordansky, who, at last count, had 26 employees on staff. 
“As crazy as it sounds, we need more space.”

And beyond just the physical room, constant upgrades 
and improvements are necessary, he adds, to “retain these 
artist relationships in a very competitive field.” It’s notable 
that Kordansky co-represents some of his list with 
mega-galleries like Pace and Gagosian, having found a way 
to play nicely with others.

Fate was on his side when he learned that the property 

David Kordansky 
in front of a  
2019 work by  
John Armleder 
entitled Divino.

5 6   G A L E R I E M A G A Z I N E . C O M

DAVID KORDANSKY EXPANDS ITS LOS ANGELES GALLERY 
SPACE, DESIGNED BY WHY ARCHITECTURE

Room  
    to Show

designer-client relationship. “Dave is the loyal brother to all 
his artists—he fights for them and sometimes even fights with 
them, like siblings would do,” says Yantrasast. “He is so focused 
on his artists and their activities that life and work seem to 
merge nicely into openings, outings, and vacationing together.”

There is no doubt that a passion for his work fuels 
Kordansky. “Art is like a religion. It’s a belief system,” he says, 
“and I’m devout in my practice.” 

Kordansky has done some serious thinking about how to 
grow his business in the right way, constantly fine-tuning 

the program that is going on view in those new rooms, as 
he’s not a fan of expanding for expansion’s sake. He has been 
making a particular effort to exhibit and work with “more 
women but particularly women of color,” he says, adding, 
“and I have done that.”

The first three shows of 2020 bear that out: Painter Linda 
Stark’s show inaugurates the expansion in late March with her 
vibrant graphic paintings and drawings. Multimedia artist 
Lauren Halsey and sculptor Huma Bhabha are also having 
their debut solo exhibitions with the gallery.

Kordansky has proven that he can back up his intentions 
with actions. As he puts it, “The opportunity to work with 
artists and to share their visions and sensibilities—and to get 
those out in the world—that’s an opportunity I don’t take 
lightly.” davidkordanskygallery.com —TED LOOS

From left:  
Linda Stark’s 
Telltale Heart 
(2016), Purple 
Heart (2018), and 
Spade (2017).  

“Art is like a religion. It’s a belief system, and I’m devout 
in my practice,” David Kordansky says

next to his existing gallery was on the market. “We had 
looked at other opportunities in L.A., and one day someone 
stopped by and mentioned that our neighbors were selling,” 
says Kordansky. “We went to see it that day.”

Choosing an architect was a no-brainer: The current 
gallery was designed by L.A.-based Kulapat Yantrasast  
of why when he was still up-and-coming. Now he’s become 
one of the world’s most sought-after architects (particularly 
for art spaces) and Kordansky asked him to handle the 
new buildings, too. 

Yantrasast—whose current clients include the 
Metropolitan Museum of Art, the American Museum of 
Natural History, and the Asian Art Museum of San 
Francisco—says the new digs offer “a flexible and intimate 
series of spaces for artists to envision and explore.”

Like the main gallery, the expansion comprises three 
buildings. The one with contiguous rooms for exhibitions 
has concrete floors under a skylit ceiling of Douglas fir. 
(The other buildings are devoted to storage.) The end result 
of the cluster of structures is the feeling of a “compound,” 
says Kordansky. A landscaped central courtyard will be 
used for events and new-media screenings. “It will unite 
everything, and it will feel holistic,” says Yantrasast.

Throughout their long association the architect has had a 
chance to see Kordansky in action, and not only in a 

Elements of  
    an Artful Life

Galerie’s sophisticated features encompass:

ART

DESIGN 

TRAVEL

ARCHITECTURE 

EMERGING TALENT  

CUISINE 

REAL ESTATE 

AUCTIONS  

INTRIGUING PERSONALITIES

INDULGENCES



Through expansive features, in book and online, Galerie showcases art-inspired  
             homes from around the globe. We also take our readers inside artist studios  
         and pair products side by side with creative parallels.
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Galerie in Print:  
long-form Inspiration



97%
Are likely to recommend Galerie

76%
Rate Galerie’s design/layout as excellent

75%
Search online after reading  

about something or someone in Galerie

29% 
Considered a purchase of an item  

featured in Galerie

SOURCE: GALERIE READER SURVEY

Reader     
   Engagement

        Galerie brings a refreshing new voice to the world of luxury lifestyle media  
and delivers a reader with a true passion for art and design.

90%
Collect art 

83% 
Say their love of art  

influences their approach  
to home and style

57% 
Own 25+ works in their collection

46%
Made 5+ visits to an art gallery,  

museum, art fair, or antiques show  
in the past six months



The Power     
   of Affluence

Galerie’s high-net-worth 
readers are intent on  

living artfully in every  
aspect of their lives.

45/55%
42 

$500,000   
$5MM 

MALE/FEMALE

MEDIAN AGE

AVERAGE HHI

AVERAGE NET WORTH

SOURCE: GALERIE READER SURVEY



Lisa Fayne  
Cohen 
FOUNDER & EDITORIAL DIRECTOR

Lisa Fayne Cohen is the founder and editorial 
director of Galerie Magazine, which she  
established in 2016 as the natural outgrowth  
of her lifelong passion for art and design.  
Featured in the New York Times for her  
sweeping collection of contemporary art,  
which includes Mark Grotjahn and Willem  
de Kooning, she seeks out new works by  
regularly attending art fairs around the world.  
She is a veteran of lifestyle magazines— 
House Beautiful, Interiors, and DuJour,  
among them—and attained a degree in art  
history from Barnard College and an  
associate’s degree from the New York  
School of Interior Design. 

Jacqueline  
Terrebonne
EDITOR IN CHIEF

Jacqueline Terrebonne serves as Galerie’s 
editor in chief, after originally joining  
the team in the role of design editor in 
2016. Her varied artistic interests and deep 
sense of curiosity inform the diverse and 
eclectic mix of design, fashion, and visual 
arts in every issue of the magazine. In  
addition to being a member of BAFTA  
and the James Beard Foundation, she  
recently completed a book of design  
tips for the home with Jeffrey Bilhuber for  
Rizzoli, entitled Everyday Decorating.  
Prior to her work at Galerie, she held  
positions at Architectural Digest, Gourmet, 
and Martha Stewart Living.

Vision             
  &Talent



AFFLUENT  
DATABASE 
50,000 copies

Paid subscribers combined 
with Wealth Window 
database to reach  
readers who:
• Have net worth of $5MM+
• Collect art and support 
cultural institutions
• Are aged 30–54
• Travel frequently worldwide
• Targeted distribution  
in the Hamptons,  
Martha’s Vineyard, 
Nantucket, Aspen, and Vail

 

STRATEGIC  
NEWSSTAND
25,000 copies

$12.95 cover price

Galerie founders also  
own industry-leading  
Hudson News

Placement strategy:
• 1,500+ airport newsstands, 
U.S. and international 
(London, Paris, Milan)
• 600 Whole Foods Markets 
+ Barnes & Noble stores
• Amazon newsstand

PREMIUM  
PLACEMENT
15,000 copies

• Major global art and  
design fair distribution, 
including Art Basel;  
Frieze; Design Miami/; 
TEFAF; Armory Show; 
Maison&Objet; Salone  
del Mobile; High Point  
Market; and KBIS
• In-room placement in 
world-class hotels and 
resorts, including  
Four Seasons, Ritz-Carlton,  
Park Hyatt, Relais & 
Châteaux

PRIVATE 
AIRPORTS
10,000 copies

• Galerie is delivered  
directly into the hands  
of private-jet travelers at  
250+ private airports  
across North America
• MediaJet is a Sandow-
owned FBO network
• Average net worth  
of private-jet travelers is 
$67MM

Galerie’s tiered distribution strategy is highly targeted and unique,  
               putting our print publication in only the most upscale hands.

Curated Magazine  
Circulation

JULY 2020 UPDATE:
To address current distribution challenges due to social distancing, travel bans, and retailer protocols, Galerie has augmented its subscriber  

database with 25,000 new email addresses for high-net-worth individuals who are art, culture, and design enthusiasts. Galerie is hopeful that 
strategic newsstand and premium placement tactics will return in tandem with travel and events following the COVID-19 crisis.



2020  Print 
 Editorial Calendar

II.

IV.

III.

I.  Creative Minds 
Closing: JANUARY 9
Materials: JANUARY 16
On Sale: MARCH 3

Artful Escapes
Closing: MAY 13
Materials: MAY 20
On Sale: JUNE 16

The Power of Art & Design
Closing: AUGUST 4
Materials: AUGUST 11
On Sale: SEPTEMBER 29

Emerging Artists/Collectors
Closing: OCTOBER 14
Materials: OCTOBER 21
On Sale: DECEMBER 8

*ALL DATES SUBJECT TO CHANGE. 



ALL DATES AND THEMES SUBJECT TO CHANGE WITHOUT NOTICE.

SPECS 
FULL PAGE 
TRIM 9.00"  x  10.875"
LIVE AREA 8.50"  x  10.375"
BLEED  9.25"  x  11.125"

SPREAD
TRIM  18.00" x 10.875"
LIVE AREA 17.50" x 10.375"
BLEED  18.25"  x  11.125"

SPREAD REQUIREMENTS 
Ad spreads must be sent as one page.

SAFETY 
All live matter must be .25" from trim  
on all sides.

REQUIRED MATERIAL
PDF/X-1a file format. All fonts must be 
embedded. TrueType fonts cannot be  
used for printing.

PRINTING PROCESS 
Web offset (SWOP3 Certified)

COLOR 
All files/images must be CMYK or  
Grayscale. No RGB, LAB, or embedded  
color profiles (such as ICC profiles).  
No files with PMS colors will be accepted 
without prior notification. Otherwise, all 
PMS colors will be converted to CMYK,  
and we can’t guarantee color results under 
these circumstances.

IMAGE RESOLUTION
300 DPI total resolution @100% 

MAXIMUM INK DENSITY
280% dMax GCR 

CROP MARKS 
All crop marks must be .1875"  
(3/16") off bleed area

PROOFS  
Must contain GRACoL color strip.  
All final material must be submitted  
with digital proofs that have been  
pulled from the supplied file for color  
guidance on press.

Submit all ad materials to:  
www.adshuttle.com/Sandow

Preferred digital format: PDF/X-1a

Production assistance:  
adshuttlesupport@sandow.com

Contact:
Kimberly Do
(917) 934-2985
kdo@galeriemagazine.com

FILE SUBMISSION

2020 PRODUCTION SCHEDULE

Issue 
I. Creative Minds
II. Artful Escapes
III. The Power of Art & Design
IV. Emerging Artists/Collectors

On Sale
March 3
June 16
September 29 
December 8

GENERAL NET RATES

FULL PAGE
1x  
4x  
8x+ 

PREMIUM POSITIONS 
Cover 2/Page 1   
Cover 3  
Cover 4  

2020 Print 
Specifications & Rates

$34,680 
$17,340
$23,450

$17,340
$13,875
$12,650

Materials
January 16 
May 20
August 11
October 21

Closing
January 9 
May 13
August 4
October 14



      Galerie Online
Diving deep into every aspect of artful living, Galeriemagazine.com feeds the  

                          passions of aesthetes, collectors, design enthusiasts, and creatives alike.

ART + CULTURE INTERIORS STYLE + DESIGN DESTINATIONS



The Beauty of Print  
                          in Digital Form

Full-Bleed Embeddable Slideshow

WEBSITE 

128,000
Unique Visitors

(^ 113% YoY)

554,000 
Page Views
(^ 198% YoY)

169,000 
Sessions

(^ 198% YoY)

 
62% FEMALE / 38% MALE  

33% 18–34 | 39% 35–54 | 25% 55+

SOURCE: GOOGLE ANALYTICS, JUNE 2020



SOCIAL MEDIA 

66,000+
Instagram Followers

(^51% YOY)

20,000+
Facebook Fans

Unstoppable Audience  
Momentum

NEWSLETTER 

30,000+
Opt-in Subscribers

(^ 44% MoM)

28%
Open Rate

(INDUSTRY AVERAGE: 16.2%)

8.5% 
Click-through Rate

(INDUSTRY AVERAGE: 7.1%)

 

3 
Weekly Deployments

METRICS AS OF JUNE 2020



 Digital Exposure 
    Packages                   

CUSTOM CONTENT
Tell your brand’s story to Galerie’s hyper-engaged audience.

NATIVE CONTENT  
Starting at $11,000 net

(1) NATIVE ARTICLE 
• Live for 1 week on homepage 
• Article live on site for 6 months

(2) E-NEWSLETTER SPONSORSHIPS 
• 100% SOV with sponsored article module

NATIVE CONTENT +  
SOCIAL AMPLIFICATION
Starting at $15,500 net

(1) NATIVE ARTICLE
• Live for 1 week on homepage
• Article live on site for 6 months

(2) E-NEWSLETTER SPONSORSHIPS
• 100% SOV with sponsored article module

ROS ROTATION OF BRAND ADS 
• Estimated 30K impressions for 1-month flight

(1) SPONSORED INSTAGRAM STORY DRIVER
(1) SPONSORED FACEBOOK POST DRIVER

TACTICAL EXPOSURE
Promote a launch, sale, or brand initiative with high-visibility 
presence across all Galerie platforms.

4-WEEK BRAND BLITZ  
STARTING AT $11,500 NET

8-WEEK BRAND BLITZ  
STARTING AT $19,000 NET

ROS ROTATION OF BRAND ADS 
• Estimated 30K impressions for 1-month flight

(4) E-NEWSLETTER SPONSORSHIPS 
• 100% SOV

(1) SPONSORED INSTAGRAM STORY

ROS ROTATION OF BRAND ADS 
• Estimated 60K impressions for 2-month flight

(6) E-NEWSLETTER SPONSORSHIPS 
• 100% SOV

(6) SPONSORED INSTAGRAM STORIES



Partner  
    with Galerie

Take advantage of VIP programs and experiences  
              that deliver an audience like no other.

CONTENT
Digital, video, social, and print 

Mailings, e-newsletters 

Cross-platform  
content sponsorships

Custom storytelling

TARGETING
In issues at art/design fairs

Ride-along literature  
with in-home copies

In specific geographic regions  
or summer communities

EXPERIENCES
Art of Conversation &  

Creative Minds panel discussions

Art gallery tours & art talks

Showroom/retail events

Art fair sponsorships

SIGNATURE  
PROGRAMS

Creative Minds

The Power of Art & Design

Emerging Artists



Advertising   
         Partners

GALLERIES/ 
AUCTION HOUSES
Blum & Poe 
Carole A. Feuerman 
     Studios
Charlotte Jackson
Contemporary Art + 
     Editions
Edward Tyler Nahem
Findlay Gallery 
Friedman Benda 
June Kelly Gallery
Kasmin Gallery
Kavi Gupta
Lehmann Maupin
Locks Gallery
Mague Brewer  
Malin Gallery 
Marianne Boesky 
Mark Chamberlain  
     Fine Painting
Marlborough
M Fine Arts Galerie
Nohra Haime 
Perrotin
Rhona Hoffman            
     Gallery
RoGallery 
Wright

ART FAIRS
Art Aspen  
Art Basel 
Art Miami
Art Santa Fe
Collective Design
Dallas Art Fair
Design Miami/
Expo Chicago
Fog Design + Art
Frieze
IFPDA
Maison&Objet 
Paris Photo
Salon Art + Design
The Armory Show

HOME
Antolini
A. Rudin
Arteriors
Ben Soleimani 
Bernd Goeckler
Bernhardt 
Bevolo 
Bright Chair
Caesarstone
Christopher Peacock
DDC
Dedar
De Sousa Hughes
Doris Leslie Blau
Fendi Casa
Fisher Weisman
Galerie Glustin
Georg Jensen 
Gloster
Holly Hunt
Hubbardton Forge 
Hunter Douglas
Jasper
Jean Perzel
Jim Thompson
Jonas Workroom
Jonathan Browning
Julian Chichester
Lalique
Made Goods
Magni Home Collection
Mansour Modern 
Marc Phillips 
Matouk
Maya Romanoff
Minotti
Mitchell Gold +  
    Bob Williams 
Molteni 
Paris Ceramics 
Quintus
Ralph Lauren Home
Ralph Pucci
RH
Samad
Scott Group
Stark Carpet
Todd Merrill Studio

FINE JEWELRY/ 
WATCHES
Assael
Baume & Mercier
Cadar
David Webb 
Elizabeth Locke
Franck Muller 
Graff
Harry Winston
H.Stern
Lagos
Marina B 
Martin Katz
Nouvel Heritage 
Parmigiani Fleurier  
Richard Mille
Roberto Coin
Sorab + Roshi
Speake-Marin
Tiffany & Co.
Van Cleef & Arpels
Wempe

FASHION
Brunello Cucinelli
Dior
Hermès
Loewe
Natori
Salvatore Ferragamo

RETAIL 
Bal Harbour Shops  
Bergdorf Goodman

BEAUTY 
Il Profvmo 
Norell 
Parfums de Marly 
Valmont

WINE/  
SPIRITS
Hennessy 
Patrón

PRIVATE  
AVIATION
Talon Air

TRAVEL/ 
HOSPITALITY
Fontainebleau
J.K. Place Firenze
Seabourn
The Quin Central Park
    by Hilton Club

FINANCIAL
AIG
Chase Private Client
Deutsche Bank

AUTOMOTIVE
BMW Group

REAL ESTATE
Compass  
Corcoran
Douglas Elliman 
Luxury Portfolio
     International
Palazzo Della Luna
Phil Kean
Related
Sotheby’s International
     Realty 
Windsor



Galerie & Sandow:
           Partners since 2018

In just over a decade, SANDOW has  
become the leader in design and  

luxury content through organic start-ups 
and strategic acquisitions.  

In addition to Galerie, SANDOW  
design brands include Interior Design,  

Luxe Interiors + Design, and Metropolis,  
as well as global materials  

consultancy Material ConneXion and the  
game-changing technology and  
logistics platform Material Bank.  

SANDOW luxury brands also include  
NewBeauty and MediaJet.

Sandow Brands & Services

SAVE  
YOUR  

HAIR
INNOVATIONS IN  

LASERS, PRP   
AND SURGERY 

 ANGELA BASSETT

 CAN YOU 
 GUESS  
HER AGE?

LIFE-CHANGING
TRANSFORMATIVE 
         BEFORE & AFTERS

THE TOP  
DOCTORS

TREATMENTS TO 
GET NOW!

Beauty
50
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The BIG  
Injectable  

Debate
THE NEW 
NOSE JOB

a sandow publication

N E W B E A U T Y.C O M

$9.95

NB57 Cover.indd   1 7/26/19   11:45 AM

LX_NAT53_Cover_Spot.indd   1 1/23/20   4:18 PM

NOVEMBER
2019

next dimension

idx191101_cvsub.indd   1 11/8/19   10:35 AM

curve-a-licious

DECEMBER 21, 2019

idx191002_cvsub_3.indd   1 10/15/19   8:11 PM

SPRING 2020
ISSUE NO 17

THE  
CREATIVE 
MINDS  
ISSUE



For information on advertising  
in Galerie Magazine, please contact:  

Cindy Lewis, Executive Director
clewis@galeriemagazine.com


